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The Protection Review 2005





Company • YourName


Address • City • PostalCode


Phone 0000 000 0000 • FAX 0000 000 0000


E-mail UserName@Domain.com





YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	Postal Code	Phone	








Attention grabbing headline!


A friendly flyer looks like fun – or, at least, informal. Use this spot to get people interested. They’ll only give you a few seconds of their time. Emphasize benefits and what’s in it for them.
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A friendly flyer looks like fun – or, at least, informal.� Use this spot to get people interested. They’ll only�give you a few seconds of their time.� Emphasize benefits and what’s in it for them.








A few more flyer pointers:


Use bulleted lists like this to make your important points pop out. 


Use your “spot” colour to draw attention to key points that you don’t want the reader to miss


Bullet items should be short and to the point. They should not exceed three to four lines of body copy.


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.
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Use bulleted lists like this to make your important points pop out. 


Use your “spot” colour to draw attention to key points that you don’t want the reader to miss


Bullet items should be short and to the point. They should not exceed three to four lines of body copy.


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.





Flash Head Here!


Fill this text box with an


attention-getter, like FREE, SALE, ££££, etc.





Use bulleted lists like this to make your important points pop out.


Insert your own piece of art, illustration, photo or chart. (Putting art near the main headline draws the reader’s eye more quickly to what you want them to notice first.)


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.


This might even be a good spot for your slogan in a�contrasting font like this. Or to emphasize the�expiration, guarantee, special, etc.





A few more flyer pointers:








Attention grabbing headline!





Formal flyers look “serious” and businesslike. But people still expect you to get to the point fast. Make it easy to skim the flyer and get all the important benefits of your product, service or event.
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Address • City • PostalCode


Phone 0000 000 0000 • FAX 0000 000 0000


E-mail UserName@Domain.com
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Flash Head Here!


FREE, SALE,


££££, etc.





YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	Postal Code	Phone	





Mail, fax or e-mail your order to:


Bank House Communications Limited


Bank House • Great Rissington • Cheltenham GL54 2LP


Phone 01451 821982 • FAX 01451 821972


E-mail: info@andycouchman.com





What’s in The Protection Review 2005?


Every main product has its own chapter which includes comment and analysis of sales, trends and key issues.


Comment pieces on major market issues and on selected international markets by leading practitioners and experts.


Unique market research and indices on key trends and issues.


Order your personal copy today.


ISBN 0-9545086-2-9





Order your personal copy today





The definitive independent review of the UK health and protection insurance market – now in its third year of publication





Editors: Andy Couchman and Peter Le Beau





 Order your copy today – price just


£250 inc P&P





Cheque attached for____copies of The Protection Review 2005.


Please invoice us for____copies of The Protection Review 2005 at £250 inc P&P per copy.


Name and job title	


Company	


Address	


Postcode_________________E-mail_________________	@	____Phone	





YOUR LOGO HERE
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